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FASH 455 – Global Apparel and Textile Trade and Sourcing 
                                                                     XX Semester, Year 

            Meeting Time 
                                                                             Location 

 
COURSE DESCRIPTION 
Global interdependencies that influence production, distribution, and consumer 
consumption. Study of the roles of government, industry, and consumers in the global 
economy with a focus on the apparel industry. Analyzes practices to improve 
sustainability in the production of apparel  
(Recommened prerequisite: entry-level microeconomics and macroeconomics).  
 
RECOMMENDED TEXTBOOKS  
 Going Global: The Textile and Apparel Industry by Elena Karpova and Grace Kunz 

(2021) 
 Global Sourcing in the Textile and Apparel Industry (2nd ed) by Jung Ha-

Brookshire 
 The Travels of a T-Shirt in the Global Economy (2nd ed published in Nov 2014) by P. 

Rivoli, Wiley 
 Textiles and Apparel in the Global Economy(3rd ed) by Kitty Dickerson, Prentice-

Hall (1999) 
 
IMPORTANCE OF THE SUBJECT 
 
“When we get dressed each day, we wear more than clothes. We wear the global 
economies, politics, legislation, and political will that make clothes even possible. We wear 
the synergy between business, policy, and politics that results in affordable, fashionable 
and safe clothes for hard-working families. “---by Kevin Burke, former President of the 
American Apparel and Footwear Association (AAFA)  
 
• Textiles and apparel remain one of the world’s largest and economically 

influential industries in the 21st century. Globally, the market value of textiles, 
apparel, and apparel retailing totaled $2,000 billion annually. In the United 
States, clothing and accessories sales contributed $197 billion to the U.S. 
economy in 2020.   

• The textile and apparel industry, mainly through international trade and 
sourcing, plays a uniquely critical role in creating jobs, promoting 
economic development, enhancing human development, and reducing 
poverty. Globally, over 120 Million people remain directly employed in the 
textile and apparel industries today, and a good proportion of them are females 
living in poor rural areas. Notably, for most developing countries, the textile and 
apparel sector accounts for 60%–90% of their total merchandise exports and 
provides one of the very few opportunities for these countries to participate in 

https://www.amazon.com/Going-Global-Textile-Apparel-Industry/dp/1501339044/ref=sr_1_1?crid=2XE9BPUEMHVQX&dchild=1&keywords=going+global+karpova&qid=1628557007&sprefix=karpova+%2Caps%2C169&sr=8-1
https://www.amazon.com/Global-Sourcing-Textile-Apparel-Industry/dp/1501328360
https://www.amazon.com/Travels-T-Shirt-Global-Economy-Characters-dp-1118950143/dp/1118950143/ref=mt_paperback?_encoding=UTF8&me=&qid=1590153784
https://www.amazon.com/Textiles-Apparel-Global-Economy-3rd/dp/013647280X/ref=sr_1_1?dchild=1&keywords=%EF%82%9F+Textiles+and+Apparel+in+the+Global+Economy&qid=1590153921&sr=8-1
https://shenglufashion.com/2018/12/18/market-size-of-the-global-textile-and-apparel-industry-2016-to-2021-2022/
https://www.census.gov/econ/currentdata/dbsearch?program=MARTS&startYear=1992&endYear=2020&categories%5B%5D=448&dataType=SM&geoLevel=US&adjusted=1&notAdjusted=1&submit=GET+DATA&releaseScheduleId=
http://www.odi.org.uk/sites/odi.org.uk/files/odi-assets/publications-opinion-files/3361.pdf
https://shenglufashion.com/2017/02/05/global-textile-and-apparel-exports-by-income-groups-2000-2015/
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globalization.  
• The textile and apparel industry remains a strong presence in the United 

States in the 21st century. However, the sector has been critically different 
from the past because of globalization and technological advancement. 
Across the supply chain, the U.S. textile and apparel industry directly employs 
more than 1.8 million people, ranging from textile mill workers, sourcing 
managers, compliance specialists, retail floor associates, merchandisers buyers, 
and marketing professionals, to name a few. According to the World Trade 
Organization, the United States is still the world’s fifth-largest textile 
exporter.  The U.S. textile and apparel exports in 2020 totaled $19.3 billion, 
which were destined more than 50 countries worldwide. U.S. branded apparel 
also can be found in almost every corner of the world marketplace.   

• The textile and apparel industry might be the only sector other than 
agriculture that is so heavily regulated by trade policies. Because of its 
global presence and the complicated social, economic, and political factors 
associated with the sector, the textile and apparel industry actively involves in 
almost all critical bilateral, regional, and multilateral trade policy debates today. 
This is the case no matter for the negotiation of the U.S.-Mexico-Canada Free 
Trade Agreement (USMCA or commonly called “NAFTA2.0”), responding to the 
U.S.-China trade tensions, enforcing labor & environmental standards in trade 
agreement, or renewing the African Growth and Opportunity Act(AGOA).    

 
COURSE OBJECTIVES 
Upon completion of the course, the student will be able: 
 
1. To comprehend the worldwide importance of the textile and apparel industry 

(including production, distribution, consumption, and trade) from economic, 
political and social dimensions; 

 
2. To understand the composition, restructuring, major development trends and the 

competitive status of the U.S. textile and apparel sectors and to consider the 
domestic complex within the context of a global economy; 

 
3. To understand the textile complex in major regions of the world, including their 

stages of development, functions in the global apparel value chain and key market 
conditions;  

 
4. To analyze the unique trade policies for textiles and apparel and understand how 

they affect various segments of the industry (including manufacturers, retailers, 
and consumers) at multiple levels (including multilateral, regional and bilateral);  
 

https://shenglufashion.files.wordpress.com/2018/12/fashion-september-2016-final-090716.pdf
http://otexa.trade.gov/exports/grp0.htm
http://www.otexa.ita.doc.gov/exports/grp2.htm
https://ustr.gov/trade-agreements/free-trade-agreements/united-states-mexico-canada-agreement
https://ustr.gov/trade-agreements/free-trade-agreements/united-states-mexico-canada-agreement
https://ustr.gov/about-us/policy-offices/press-office/press-releases/2019/december/united-states-and-china-reach
https://ustr.gov/issue-areas/trade-development/preference-programs/african-growth-and-opportunity-act-agoa
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5. To be aware of the major cutting-edge issues facing the world today and 
comprehend their potential impacts on the future landscape of the textile and 
apparel sectors; 

 
COURSE SCHEDULE  
 

Weeks Topics 
Week 1 Introduction, syllabus review 
Week 2 Unit I Textiles and apparel as a global sector 

• Phenomenon of globalization 
• Impacts of globalization on the textile and apparel sector 

Week 3 Unit II Theory of international trade (I)  
• Why international trade matters for textile and apparel? 
• Mercantilism 
• Absolute advantage trade theory 
• Comparative advantage trade theory 

Week 3 Unit II Theory of international trade (II) 
• Factor proportion trade theory  
• New international division of labor 
• Global issues associated with textile and apparel trade 

Week 4 Unit III Global textile and apparel activities  
• Patterns of global textile production  
• Patterns of global apparel production 
• Patterns of employment in the global textile and apparel industry 
• Patterns of textiles and apparel consumption 
• Stage of development theory in the textile and apparel sector 

Week 5 Case study/Review/Project/Guest speaker event 
Week 6 Unit IV U.S. textile and apparel industry 

• NACIS code 
• U.S. textile industry 
• U.S. apparel industry 
• U.S. fashion brands and retailers’ sourcing strategies 

Week 7 Mid-term exam/Review/Project/Guest speaker event 
Week 8 Unit V Textile and apparel industry in Americas and sourcing from the 

Western Hemisphere 
• Western Hemisphere textile and apparel supply chain 
• Textile and apparel rules of origin in U.S. free trade agreements 
• NAFTA renegotiation case study 

Week 9 Unit VI Textile and apparel industry in Asia and the flying geese model 
• Flying geese model 
• RCEP and CPTPP 

Week 10 Unit VII Textile and apparel industry in Europe and the intra-region 
trade patterns 
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• EU textile and apparel industry  
• Intra-region trade patterns 
• U.S.-EU trade patterns for textile and apparel 
• EU textile and apparel companies’ sourcing and business strategies 

Week 11 Case study/Review/Project/Guest speaker event 
Week 12 Unit VIII U.S. textile and apparel trade policy 

• Overall objectives of the U.S. trade policy 
• World Trade Organization 
• Mechanisms of trade policymaking 
• Latest updates of the U.S. textile and apparel trade policy 

Week 13 Course review/final exams 
 


